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Place Marketing

Economic Impact 
Festivals

Visitor Profiling  
and Conversion

Design and 
Advertising

Digital Strategy 
and Media Mgmt.

BrandingResearch Tradigital 
Marketing

Strategic
Planning

Vision
Planning



North Carolina
Alamance County 
Cabarrus County
Currituck County
Rowan County

Georgia
Calhoun

Columbus
Dahlonega
Douglasville

Macon
Morrow
Perry

Suwanee

Kentucky
Bowling Green

Danville
Henderson

Marshall County
Owensboro

Alabama
Marshall County

Nebraska
Fremont

Washington
Maple Valley

Maryland
Cumberland

South Carolina
Lake City

Texas
Corpus Christi

Ennis
Galveston Island

Katy
Seguin

Sugar Land

Tennessee
Bedford County

Clarksville
Clifton

Columbia
Fayette County

Fayetteville
Franklin

Giles County
Meigs County

Monroe County
Polk County

Robertson County
Spring Hill

Stewart County
Sumner County

Williamson County

California
Carlsbad

Irvine

Louisiana
Ascension Parish
LaFourche Parish

Minnesota
Elk River

Colorado
Longmont

Pennsylvania
Horsham

Missouri
Independence
Saint Charles

Alaska
Kenai Peninsula

Illinois
La Grange
Northfield

Oklahoma
Stillwater

Place Marketing

Wisconsin
Cedarburg
Jefferson

Mississippi
Vicksburg



Place branding has become a popular trend.



If key stakeholders, board members or local 
news media misinterpret your branding 

initiative to only be a logo project, it’s at 
risk.

RISK











Classic brand building
ads - logos - taglines



Why branding a 
community, city or 
destination is more 

difficult than a product 
or service?



Reason #1 why place branding is hard

No one entity owns the name. 



Reason #2 why place branding is hard

No control of the product.



Reason #3 why place branding is hard

No hierarchy of direction.



Hierarchy of Place Branding 
Facilitators



Place organizations

Place associations 
and institutions

Use place 
for marketing

Place 
origin

Off-balance and all the weight is on the 
shoulders of a few organizations

Typical Place Branding Promoter Flow



Place 
organizations

Place associations 
and institutions
Use place for 

marketing

Place origin
Strong destination branding occurs 

when its people are its greatest 
ambassadors and promoters.

Desired Place Branding Promoter Flow



Place branding is the purposeful orchestration of a place to positively 
affect its image and build its reputation by exploiting and creating 
shared experiences that are attractive to residents, businesses and 

visitors alike.



Think of a memorable destination.



Food
Cool stuff

Architecture
Events

Things worth bragging about



Branding a destination should not be limited to only creating a new 
logo and catchy slogan, it's about what you deliver.



Nashville





















166 listed businesses called Music City ____





Authentic experiences



people

attractions

buildings

events

art

businesses

infrastructure



Who should be involved in branding your destination?



Rally & recruit destination branding champions. 

Package and promote.

What can you do?



Rally & recruit.
Who?



Place Branding Wheel

Lazy 5 Ranch

Business

Identity



Create a team dedicated to 
branding your community.





Package & promote



A fun brand, everyone gets involved. 
And grows business.



IRISH APPROVED

1 Stop Bead Shop: Irish-themed beads and lessons. Groups can experience Irish jewelry making.

Brazenhead: Modeled after the Brazenhead in Dublin, Ireland with much of the decor imported from Ireland.  Irish food, events and live music throughout the year.

Cloverleaf Residence Suites: Irish-themed accents and music. Sell Irish Romance Gift Baskets. Groups can arrange an Irish Welcome Reception and can attend an Irish wake.

Crowne Plaza Columbus-Dublin: Irish-themed meeting rooms, restaurant fare and Irish drinks in the pub.

Dublin Village Tavern: Irish Egg Rolls, Irish Kettle Dinner, Irish Car Bomb Brownie, Irish drink specials and an Irish pub atmosphere. 

Graeter's Ice Cream: Shamrock Sundaes- mint chocolate chip ice cream with mint whipped cream and jimmies. 

Holiday Inn Express: Irish-themed guest room decor, leprechaun-inspired wake-up call. Groups can be greeted by an Irish welcome. 

Our CupCakery: Irish gourmet cupcake or decorate an Irish cupcake at the Cupcake Bar. 

The Phoenix Bat Company: Mini-bat engraved with a shamrock (available with tour). 

Sunny Street Cafe: Irish corned beef and hash. Irish themed meals. 

Tehku Tea Company: "My Irish Blend" tea, green tea scones and Colcannon potato soup. Groups can have an Irish tea tasting. 

Whole Foods Dublin: Irish cheeses, soda bread and beers. Groups can take Irish cooking classes. 



Common Sense Branding

TouchSmell

Taste

See

Hear



One person or organization tries to do it all.

#1 Reason Branding Projects Stall



Limiting the branding to a logo, tagline and advertising.

#2 Reason Branding Projects Stall

Presenter
Presentation Notes
Real Texas Flavor - trash can - ooopsss



Thank you.

@sschandler

steve@chandlerthinks.com

mailto:steve@chandlerthinks.com?subject=
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